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True Group - Thailand’s convergence and
digital lifestyle leader

Public
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CHINA MOBILE Cp. grov’ shareholders
18.00% 49.99% 32.01%
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true trl’oﬁine visions digital
¢ Thailand’s #2 mobile operator ¢ Thailand’s #1 broadband e Thailand’s #1 nationwide e Digital platform and
by revenue and subscriber base operator by revenue and pay TV provider gateway via TruelD, the
* Service revenue growth subscriber base e Enhanced, secure HD most downloaded app in its
continued to outgrow the e Broadband network reaches broadcasting system with category in 2018
industry for the 6th consecutive over 13 mn homes passed MPEG-4 e Digital loyalty program and
year nationwide ¢ 4.0 mn customer base privileges via TrueYou and
¢ 4,5G/4G, 3G and 2G networks e With over 100,000 WiFi TruePoint
cover 98% of the Thai hotspots * 020 digital platform
population e 3.5 mn broadband ¢ Internet Of Things (loT)
® 29.6 mn subscribers subscribers offerings and solutions

e Analytics platform
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Stronger financial footing with solid
profitable growth
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Service revenue Core Opex* Net profit
+4.1% YoY
+3.9% QoQ
Bt bn 25.8 Bt bn Bt bn
+1.2% YoY
-6.3% QoQ 1.5

19.9
18.4 18.6

-2.1
1Q18 4Q18 1Q19 1Q18 4Q18 1Q19 1Q18 4Q18 1Q19

* Core OPEX refers to other cost of providing services and SG&A (excl. D&A) excluding impact from asset sale to DIF in 4Q17 and 2Q18 true



“ TrueMove H: Highest service revenue growth

»  TrueMove H’'s service revenue grew 7.6%YoY and 7.1%QoQ, contrasting with
contraction trend of peers, with value market share jumping to 29.5% in 1Q19

Industry’s cellular service revenue

% YoY % QoQ Value market share
7.6% 7.1%

48.1% 48.0% 47.4%
. 29.5%

26.0% 27.3% -

e
25.8% 0 -
-1.7¢9 24.7%
7% 2.4% -2.5% 23.0%
1Q17 1Q18 1Q19
-7.1%
=== TrueMove H m=== QOther major operators
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@“ TrueMove H: Highest net addition

»  TrueMove H recorded the highest net adds in the industry and expanded its total
subscriber base to 29.6 mn

1Q19 Industry’s net adds Industry’s Subscribers
Postpaid Prepaid
Subscribers (000)
338 322 32,947
21,861
8,544 7,696

14,532

(476)
Market share 32.2% 45.2% 22.6% 38.1% 34.3% 27.6% 47.5% 31.5% 21.0%
=== TrueMove H === Other major operators
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TrueOnline: Solid broadband acquisition on
value-for-money fiber offerings

Speed upgrades, 1 Gbps and convergence propositions drove broadband subscriber
base to 3.5 mn, adding 55k net subscribers in 1Q19

TrueOnline’s focus on quality subscriber growth saw positive development
expecting to boost revenue growth momentum

TrueOnline’s broadband subscribers

True Fiber leps

Fastest speed with world-class entertain

+8.3% YoY
‘000 sub +1.6% QoQ

3,486 3,540
3,269

TruelD TV box TrueMove H

FREE! watch + ZOGB

12 months

Starts $1 599/month 1Q18 4Q18 1Q19
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\ TrueVisions: Comprehensive range of
quality content drove paying subscribers

»  TrueVisions’ extensive range of quality international and local content is utilized
across True Group’s multiple platforms and remains key for convergence strategy

»  TrueVisions’ paying subscribers grew 5% YoY to 2.3 mn

TrueVisions’ Customers

‘000 sub
4 007 4,057 4, 046

Paying subscribers

2,302
2,195 .
1Q18 1Q19

1Q18  4Q18  1Q19

B Premium ® Standard c’ FreeView and Free-to-air
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TruelID TV: 1st Smart Home Entertainment
box in Thailand

* Watch the best sports
E Popular content and ente_rtainment
(TruelD) in the comfort of
your home

Highlight Black Panther

= Watch YouTube and

@ ESé,%y games and install other games and
apps

* Voice control: the only
Thai voice search
= Omni-channel:

(), \Interactive _ _

Y features continuous watching,
multi-device, multi-
screen

= Chromecast

e " Only Android box Bu_rn and earn True
{00} | . . Points watching your
with privilege :
favorite content

trueSDT

» Positive marketresponse: best-sellingnon device product at True shop and strong customer
satisfaction and engagement

* Will boost futurerevenueopportunity for True generating cross-selling/up-selling opportunities
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#1 digital loyalty program in Thailand attracting most users with "Deal of the
day”; TruePoint to become national currency; Point Exchange Platform

tofnlalh/eﬁcs #1 Most advanced Analytics platform driving value for True Group

true #1 Digital & Analytics academy with “adult learning” upskilling & reskilling
program for True Group workforce to remain relevant in digital age



True’s sustainability received international
recognitions
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»  True received a number of international recognitions in sustainable development,
reflecting its strength and continuous commitment to corporate sustainability

» 2 Consecutive Years of DISI & FTSE4Good Membership

»  Rank 1st in the world’s Telecommunications industry category of DJSI (Industry Leader)

2 Consecutive Years of Sustainability Excellence

True has been selected as a member of Dow Jones Sustainability Index 2018 and FTSE4Good Index Series, 2018.

As the only Thai telecommunications company to be recognized as the industry's global leader on sustainability,
True's ongoing commitment is to enchance the quality of life and bring sustainable happiness to the Thai people.
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